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With the decline of the recording industry and the rise of digital music, great 
changes took place in the patterns of the music industry in China. As a form of live 
music show, outdoor music festivals are highly welcomed by demostic consumers, 
and formed a certain scale of consumption market in a short span of ten years. 
Outdoor music festival in home market continues to develop, at the same time, 
also gradually exposed some problems, such as: uneven of the music festival quality, 
homogenization of the performance content, festival fuzzy positioning, etc. Although 
these problems have already caused the attention of the industry, but due to the lack of 
scientific research on outdoor music festival and its consumers, still can't get solved. 
Therefore, this research embarks from the basic concept of outdoor music 
festival, on the basis of the theory of lifestyle, through the questionnaire survey and 
data analysis, the domestic consumers’ lifestyle and outdoor music festival 
consumption experience were studied. In this paper, the main research conclusions are 
as follows: 
First, consumers of domestic outdoor music festival are mainly concentrated in 
18 to 30 years of age. Students are one of the major consumer groups. Mainly have 
bachelor's degree, and low income level on average. 
Second, consumers of domestic outdoor music festival have overall low 
attending frequency. Accesses to music festival information are diversified and 
interpersonal communication is the mainstream. Consumers usually choose to 
participate in the festival together with others. The attending purposes are diversified. 
The highest ticket （daily） price consumers can accept is between 101 – 250yuan. 
Most consumers buy tickets through professional ticketing website, the official ticket 
booth and "scalpers". "Price discount" and "buy ticket to get souvenirs" are the most 
















Three, consumers of domestic outdoor music festival can be divided into three 
groups according to the lifestyle: "artistic and indoors group", "contentment and 
ascetic group" and "extroverted and struggling group"; 
Four, consumers with different age, education background, occupation, and 
income have different consumption experience; 
Five, consumers with different lifestyles are significantly different in 
demographic characteristics such as: age, education background, occupation, etc. 
Six, consumers with different lifestyles are significantly different in consumer 
experiences such as: frequency of attending, access to information, companion, 
purpose of attending, the highest ticket price accepted, access to buying ticket, the 
most favorite promotion forms; 
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见图 1-1；反观唱片业，全球唱片业的收入一直维持在 350 亿美元左右徘徊。有
趣的是，即使是唱片业，收入增长都主要来自移动和互联网，来自唱片销售的收
入以每年渐少二十亿美元的速度逐年下滑。详见图 1-2。   
 





















































的数量已经达到 44 场，增长速度为 52%；截止到 2011 年 11 月份，音乐节的数
量已经飙升到 92 场，增加量比 2009 年音乐节数量的总数还多，增长速度高达
109%。 
消费者是推动音乐节“井喷”的重要原因，以 2011 热波音乐节为例，音乐






收益至少是 200 万-500 万元，按照一年举办 10 场品牌音乐节来算，光音乐节本




































































































































一直是爵士乐和民歌的天下。在 50、60 年代初 著名的音乐节要数每年一度的
在罗得岛纽波特举行的音乐节。在这个著名的音乐盛会上爵士、民歌歌手竟相登
台表演，各位歌手的表演精彩纷呈。当然也有一些摇滚乐手参加演出，例如 1959
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